Opoi xpiong
yia Tn cuppeToxn oto Swarovski Club

‘Exkdoon 1ng lavouapiou 2020

AIABAZTE MPOZEKTIKA AYTOYX TOYX OPOYX XPHXHX. ME THN MNMPOXBAXH H TH XYMMETOXH
2TO SWAROVSKI CLUB ZYM®QNEITE NA AEZMEYTEITE AMNO TOYZ EN AOIQ OPOYZ XPHZHZ KAl
OAOYZ TOYZ OPOYZ MNOY ENZQMATQONONTAI MEXQ ANAG®OPAX.

1. E@appoyn kai medio eqpapuoyng

1.1.

1.2.

1.3.

1.4.

O1 apovteg Opol xpriong 1oxlouv yia Tnv TTpoofaacn Kal Tn CUPHPETOXA 00G OTO TTpOypapua
Swarovski Club («Swarovski Club» rj «Mpdéypappa»), Tou diaxeipi¢etal n Swarovski (insert the
address of the entity), ka1 va emiKkolvwveiTe yéow customer_relations.de@swarovski.com, +49
8341 970 1705 (“SWAROVSKI”). H SWAROVSKI diatnpei 10 diKaiwpa va aAAdagel, va
TpoTroTroifgel f/kal va katapynoel to Swarovski Club ri/kar 6Aoug Toug Opoug xpriong f HEPOGg
QuUTWV ) oTToIadNTTOTE TTOAITIKA, CUVABEIG EPWTACEIG | KATEUBUVTAPIEG 0BNYieg TTOU apopoUlv aTo
Swarovski Club oTmoiadAmoTe OTIyuAl Katd@ Tnv aTTOKAEIOTIKN) OIQKPITIKA TNG E€UXEPEIQ.
OTtroieadnToTe aAAayég ) ol TpoTroTTolfnoelg Ba TeBoUv o€ 10KU auéowg YETA TNV avApTnan Twv
SlopBwoewyv otnv ToTmoBecia www.swarovski.com/club.

H cuppetoxf oag a1o Swarovski Club emiBeBaiwvel Tnv atmodoxr Twv mapoviwv Opwv xpAong
Kal OTTOIWVOATTOTE AAAAYWV ) TPOTTOTTOINCEWV aTTO £€04G. QG €K TOUTOU, Ba TTPETTEl va €EeTAlETE
TaKTIKA Toug TTapoévrieg Opoug xpriong Kal TIG 10XU0UCEG TTONITIKEG Kal OUVABEIG EPWTNOEIG
TTPOKEIYEVOU VA KATAVOEITE TOUG 6POUG Kal TIG TIPOUTTOBEEIG TTOU IoXUoUV yia To Swarovski Club.
Oa Bpeite TNV ™o TPdoaTtn £kdoon Twv Opwv XpAONG Kal Twv YTINPECIWV OTnV ToTToBEeaia
www.swarovski.com/club. H SWAROVSKI 6a cag ei1doTrolei (ue TN PEBODO €TTIKOIVWVIAG TTOU £XEI
mpoodiopioel To MéAog) TouAdxioTov 30 nuépeg TTpoToU TEBOUV o€ 10U 01 aAAayég (01 OTToiEG,
Kata Tnv eVAoyn yvwpun 1ng SWAROVSKI, gvdéxetal va gival 1diaitepa emgnpieg yia €0dg). Edv,
oe mepiTmTwon diapwviag pe TIG aAAayEg, 0ev AOKAOETE TO DIKAIWUA dIAKOTTAG GUPPWVA PE TO
apBpo 5.1 evidg 30 nuepwv atrd Tnv TTapalafr Tng €1domoinong, 6a BewpnBei 6T cupPwvRoaTe
ME TIG v Adyw aAAayég. MTTopeiTe va aoknoeTe To diKaiwpa d1akoTig oUPewva e 1o dpbpo 5.1
OTTOIOOATTOTE OTIYMN], O€ TTEPITITWON dlaPwviag ye oTTolEOOATTOTE AANAYEG.

To Swarovski Club 1TpoopifeTal yovo yia TTPOCWTTIKN XPron. H euTTopIKA xprion amayopeueTal.
Movo pepgovwpéva evAAIKA QUOIKG TTPOCWTTA TTou OIaPEVOUV OTn XWPa OTTou dpacTnPIOTIOIEiTAl
n SWAROVSKI TAnpouv Tig TpoUTTo0£0¢€1G WG TEAIKOI KATAVAAWTEG, CUNPWVA JE TOUG IOXUOVTEG
KavOVEG, KavoVvIOUoUG i vopoBeaia Tng €v Adyw OIKa10d00iag, va CUPPETEXOUV OTO Swarovski
Club («M£Aog»n «eaeig»).

OAeg o1 utinpeaieg, o1 TTPOCPOPEG, TO TTEPIEXOUEVO Kal OTTOIAdNTTOTE GAAQ TTPOVOMIO KAl

TpwToRouAieg oe oxéon pe 1o Swarovski Club («YTnpeaieg» | «EmBpaBedoeigy»), mapéxovral
amd T1n SWAROVSKI pévo e Bdon Toug mapovteg Opoug xpriong Kai évov OTA CUPPETEXOVTA
KATAoTANATA, OTTWG utrodeikvueTal amd 1 SWAROVSKI ammd kaipd o€ Kaipd («ZUPHPETEXOVTA
KATOOTAMATA»). T ZUPHPETEXOVTA KATAOTAPOTA PTTOpEi va cupTrepiAauBdavovTal (evOeIKTIKA) Ta
KaTaoTAPaTa TTou OleuBuvel n SWAROVSKI, 10 nAektpoviké katdotnua SWAROVSKI, T1a
efoualodoTnuéva KATOOTAPATA, TA KOTAOTAPOTA Trou OlEuBUvVoUV OUVEPYATEG TTWANONG
mpoidvtwy SWAROVSKI kal dAAa e€EouoiodoTnuéva eEeIBIKEUPEVA KATAOTAPOTA, KATA TN
OIaKPITIKA) euxépela TNG SWAROVSKI. O evnuepwpévog KATAAOYOG HE TO ZUPMETEXOVTA
KaTaoTApaTa gival diaBéaigog atnv ToTmoBeoia www.swarovski.com/club.

2. Mwg va yivere péAog oto Swarovski Club

2.1 MapakdTtw akoAouBouv ol TpoTToI £YYypa®ng oto Swarovski Club:

(a) ZupTmANnPWOTE TNV NAEKTPOVIKK aiTnon oTnv ToTroBecia_www.swarovksi.com/club; f

(B) ZuptrAnpwaoTe TNV aitnon Tou Ba BpeiTe o€ OTTOIOOATIOTE GUUMETEXOV KATAOTNHA, i

(y) (Edv 1oxUel) kavte Aqun Tng €pappoyng Swarovski Mobile otn ouokeury Android™ A aTo
iPhone® oag kal CUPTTANPWOTE TNV aiTnon (NAEKTPOVIKA).


http://www.swarovski.com/club
http://www.swarovski.com/club
http://www.swarovski.com/club
http://www.swarovksi.com/beswarovski

2.2.H diadikagia eyypa@ng evOEXETAI va ATTAITE va KATAXWPIOETE Ta £§AG aTOIXEIO: dvoua XpARaOTn,
KwdIKOG TTpdofacng, dielBuvon email (eival UTTOXPEWTIKN KAl aTTAITEITAl YIa TNV TTapaAaBi 6Awv
Twv EmPBpaBeltoswyv 1Tou TTANpolv TIg TTpolTroBiocig), apiBudg kivnTou TnAe@wvou, @UAO,
TaxudpouikA dietBuvon, nuepounvia yévvnong, Ovoua Kal TTPOTIUACEIG HAPKETIVYK.

2.3. AilaBdaoTe mpooekTiIkG TNV MoAITik AmoppATtou yia 10 Swarovski Club, n omoia atroTeAei
avatréoTTaoTo KOPPATI Twv TTapéviwyv Opwv xpriong, yia va katavonoete Twg n SWAROVSKI
OUAAEYEI, XPNOIYOTIOIEI KAl KOIVOTTOIEi TTANpo@opieg yia Ta MEAn Kal TTWG MTTOPEITE va
EVNUEPWVETE 1 va AAAGCETE Ta TTPOCWTTIKA 0AG OTOIXEIA, KOBWG Kal JE TTOIOV TPOTTO ETTIKOIVWVET
padi cag n SWAROVSKI.

2.4. Ze repimTwon mou SWAROVSKI dexTei Tnv aitnon oag, 8a AABeTe Evav aTTOKAEIOTIKO TTPOCWTTIKO
apiBud péloug ato Swarovski Club kai pia wnelokn ékdoan Tng kaprtag Swarovski Club otnv
(éykupn) O1eUBuvon email mou dwoate otn SWAROVSKI katd tnv eyypaen gag. H 1816TnTa
péAoug oag ato Swarovski Club apyicer va 1oxUel ammd Tn oTiyury Tou n SWAROVSKI déxetal Tnv
aitnon cag. H cuppetoxn oag oto Swarovski Club gival dwpedv kal dev atraiTei omoIadATIOTE
TTponyouuevn ayopd.

Ymrnpeoieg

Q¢ MéAog Tou Swarovski Club, ptropeite va emw@eAnBeite améd TIG YTINPECiEG TTOU TTPOCPEPEI N
SWAROVSKI atré kaip6 g€ kaipo. O1 Yrnpeoieg autég utropei va meplAapfavouv (Xwpig eplopioud
Kal gOvo evOeIKTIKA) véa Kal TTAnpo@opieg yia To Swarovski Club, Tn SWAROVSKI kai Ta mpoidvta
Kal utnpeoieg SWAROVSKI, mpookAnoeig yia MéEAn (TTou TTAnpouv TIg TTpouTroBéoclg) yia va
OUMMETEXOUV O€ €I0IKEG EKONAWOEIG KAl TIPOWONTIKEG EVEPYEIEG, OTTWG N TTAPOUTIaCN VEWV TTPOIOVTWY
I Ol EKTITWOEIG KAl GAAEG TTPOWONTIKEG EVEPYEIEG, OI EEATOPIKEUPEVEG TTANPOPOPIES VIO TTPOIOVTA KAl
ol €10IKEG TTPOOPOPEG N/Kal UTTNPETiEG, T véA KAl Ol EVNUEPWOEIG TTOU agopolv Ta MéAn. Ol
YTnpeaieg ptropei va mepiAapyBavouv €1miong TNV Tapoxn £§aTouIKEUUEVWY OUUBOUAWY O€ opiouéva
amod Ta ZUPMETEXOVTA KaTaoTApaTa, 6Tmou wg MEAog ptropei va emw@eAnBeite ammd TIG TTPOOBETEG
OUUBOUAEG yIa TOUg TTEAATEG TTOU TTPOCQEPEI TO TTPOCWTTIKG, TO OTT0i0, €AV £XEl OTn dIABE0N TOu ToV
apiBué péAoug, ptropei va mpooTreAdoel To 10TOPIKG ayopwv Tou MéEAoug kal va cag Bonbroel va
BuunBeite TIG TTaAaIOTEPEG ayopég oag. O Tpéxouoeg uttnpeadieg kal o1 6pol XpAONG Toug eival
d100¢01peg kal amoTeAolv, eTTiong www.swarovski.com/club, Mapdptnua Twv Tapoviwyv Opwv
XpAong, mou cuutrepIAauBavel Tnv o TPOC@ATN IgxUouca ékdoon Tnv otroia Ba Aaupdavere ammd
Kaipd oe Kaipd pe TN pEBODO E€TMIKOIVWYVIAG TTOU KATOXwpPioaTte oTnv aiTnof cag f Tnv oTroia
EVNUEPWOATE ECEIG EK TWV UCTEPWV.

YTmoxpewoeig yeAwv

4.1. O eCatopikeupévog aplBpog pédoug oto Swarovski Club €xel ekxwpnOei oe €0dg kal dev PTTopEi
va petaBifaotei o€ TpiToug. O1 YTINpeoieg kal Ta AoITTd Tpovopia pEAoUG, Ta OTToia IKAIOUOTE 1)
TANnpoiTe TIG TTPOUTTOB£0¢€IG yia va Ta atToAapBdveTe, dev petapifalovrail.

4.2.'Exete TNV ammOKAEIOTIKA €uBUVN yia OTTOIGdATIOTE Cnuia TTOU €ival aTTOTEAECUO OTTOIACONTTOTE
06AIag KaKNG xpnong Tou apiBuou/Aoyapiacpol PHEAOUG, n OTToia TTPOKANBNKE ApEeca i EUPECa
atoé €0dG.

4.3."Exete TNV TTARPN €uBUVN yia TNV TTapoxA Kai Tn dlaThpnaon akpIfwy Kal TTARpwY oToIxeiwv 6oov
apopd tnv 1010TNTa PEAOUG, CUNTTEPIAGUBAVONEVWY EVOEIKTIKA, TWV OTOIXEIWV ETTIKOIVWVIAG,
omTwg 10 email, o apIBudg TNAe@Wvou A/Kal n TaxudpouikA dietBuvan. H éAAeiyn oToixeiwv f Ta
AavBaopuéva oToIxeia EVOEXETAI VO £XOUV WG ATTOTEAECHA VA UNV UTTOPEITE VA XPNOIYJOTIOINCETE
TIG YTnpeoieg, kal autd eival atmokAeloTIKG OIkp cag €ubuvn. Oa €xete OdIKaiwpa va
XPNOIUOTIOINCETE TIG YTINPeoieg yovov Otav TTapéXeTe Tov aplBud péAoug Kal AAAa oToIXEia TTou
atraitei n SWAROVSKI tpokelgyévou va emBeRAlWOEl TNV TAUTOTNTA 0OG Kal OTI TTANPOITE TIG
TTPOUTTOB£0EIG yia Xprion Twv YTTNPECIWV.

AlakoTri

5.1. Mmopeite va mayete va ciote yéAog Tou Swarovski Club omoladAtoTe OTIyUR Kal Xwpig va
TNPNoeTe OTTOINOATTOTE TTEPIOdO YVWOTOTTOINONG, ETMIKOIVWVWVTAG PE T SWAROVSKI pe Toug
TPOTTOUG E€TTIKOIVWVIAg TTou avagépovtal oto dpbpo 1.1. Apéowg peTd Tn diakoth, OAa Ta
Tpovoula, ol YTTnpeoieg kal Ta AoITTd oToixeia TTou oxeTtiCovral pe tnv 1816TnTa Yé€Aoug Ba
akupwBouv.


http://www.swarovski.com/clubi

5.2. H SWAROVSKI ptropei va diakéwel Tnv 1816TNTa péAoug oag ato Swarovski Club otroiadnmoTe
aTIyun, TTapéXovrag Tpoeidotroinan TpIwyv (3) unvwy.

5.3. Emiong, n SWAROVSKI ptropei va diakoyel aueca tnv 1810TNTA EAOUG 00¢ Yia euAoyn aitia. H
eUAoyn aitia cupTtrepIAapufavel, yeTagl AAAwv, Kal Katd Tn diakpITIKA euxépela Tng SWAROVSKI,
TNV mapoxn weudwv dedopévwv otn SWAROVSKI, cuumepiAapBavouévwy, evOEIKTIKA, MN
£YKUPWYV OTOIXEIWV ETTIKOIVWVIAG, KAKAG xpAong (cuptrepiAapBavopévng TnG 80AIag xpriong) Tng
1016TNTAG PEAOUG 0aG f/Kal TwV YTINPECIWV.

Meplopiopdg €uBIVNG

6.1. H SWAROVSKI d¢ev Ba eival utrelBuvn TTpog OTTOIOBATTOTE ATOUO YIA OTTOIAdMTIOTE EVEPYEIQ TTOU
TpaypatotroIfénke r dev Tpayuatotroindnke oe oxéon ye 10 Mpodypapua, otov YEyioTo Babuod
TTOU ETMITPETTETAI ATTO TOV VOUO.

6.2. H SWAROVSKI 6a mpootmaBei va aAAnAoypa@noel ye 1a evepyd MEAN yia va Ta EVNUEPWVEI
OXETIKG e Béparta evolapEpovTog. EvrouTolg, oute n SWAROVSKI 00Te Ta KATOOTAPATA AlAVIKAG,
TTOU CUUMETEXOUV WG ouvepydaTeg oTo Mpdypappa, dev Ba guBuvovTal yia 1o OTI dev UTTAPEE
aAAnAoypagia kal dev Ba @épouv kapia €uBlvn yia AavBacpévn 1 avakpif HETAypa®n
OTTOI00OATIOTE TTANPOPOPIag CUPHPETOXNAG, Yia TTPORARUATA TTOU OXETICOVTAl YE TOV EEOTTAIOUO )
TOV TIPOYPAPUATICUO TTOU CuvdéeTal 1 xpnoigomoindnke amd 1o MéEAog, yia oTToiodnTToTE
avBpwTivo AdBog, yia otroladATToTE dIAKOTTA, dlaypa®r], TTapdAsiyn, eAdTTwa f BAABN ypauung
OTTOI0UBATTOTE BIKTUOU TNAEQWVIAG | NAEKTPOVIKAG HETAdOONG, YIa TTPOBAAPATA OE OXEQN PE TOV
€EOTTAIONO UTTOAOYIOTWYV, TO AOYIOMIKO, TNV aduvapia TTpocTTEAACNG oTToIaadnTToTE dIadIKTUAKAG
TOoTmoBETiag f NAEKTPOVIKAG UTTNPETIAg, yia OTTOIOBATTOTE AAAO TEXVIKO R PN TEXVIKO GOAAUA N
OuoAeiToupyia, yia aAAnAoypagia Tou XxdaOnke, kabuoTtépnoe, KAATINKE, ATav duoavayvwaoTn,
ateAAg N aAAoiwpévn, oTAABNKe aAAoU, TTapapop@wOnKe f €ixe TTPOTTANPWUEVO TEAOG i GAAN
aAAnAoypa@ia yia otrolovdnTToTe AOY0, EKTOG aTTO oTroladrTToTE €UBUVN TToU BeVv €ival duvaTov va
ATTOKAEIOTEI ATTO TOV VOUO.

Aiagopa

7.1. Kapia atrotroinon Twv diatagewyv Tou TTapovTog ek yépoug Tng SWAROVSKI dev Ba 10XUEl EKTOG
€av dlaTUTTWVETAI pNTA YpaTrTws. Kapia aduvauia doknong, § kabuotépnon aoknong, f xprnong
OTTOIOUBATTOTE OIKAIWHATOG, VOUIJOU pEoOou amokaTtdoTaong, €foudiag r TTpovopiou, TTou
atroppéel amd Toug Tapovteg Opoug xpriong, dev Ba Asitoupyei ) Ba epunveuTei WG atroTToinon
€K MEépoug TnG SWAROVSKI, oute otroladnmote pepovwpévn r pepPIKA doknon r xprnon
oTToIoUBATIOTE OIKAIWKATOG, VOUIJOU MEOOU atrokardoTaong, &fouciag R TTpovopiou, TTOU
Tapéxetal diId Tou TapovTog, dev Ba atrokAgiel oTroladATIOTE GAAN TTEPpaITEPW Aoknon f XpRon
TWV avwTépw N Tnv doknon n Tn xprion otroioudnTrote AAAou diIKalwuaTog, vOuIgou pEcou
armokataaTaong, e¢ouaiag ) rpovopiou amé 1n SWAROVSKI.

7.2.Edv, yia omroiovdntoTte Adyo, otroiocdnmoTe amd autoug Toug Opoug xpriong diamioTwoei oTI
gival Tapdvopog, dkupog f SIaPOPETIKA PN EKTEAEGTOG aTrd dIKAOTHPIO appodiag dikalodoaiag,
TOTE OTOV BaBPO TTOU 0 v AOYyw OpOG gival TTAPAVOUOG, AKUPOG N JN EKTEAETTOG Ba diaxwpIoTei
Kal Ba diaypagei amd Toug Tapovteg Opoug Xxpraong, evw ol uTTéAoITTolI 6pol Ba TTapauegivouv o€
TAAPN 10XU Kal epappoyn Kal Ba cuvexioouv va gival OEOPEUTIKOI KAl EKTEAETTOI.

7.3.0YTE H SWAROVSKI OYTE Ol MHTPIKEX ETAIPEIEZX, Ol ©YTATPIKEZ, Ol ZYNAEOMENEZX
ETAIPEIEZ, Ol XYNEPTATEZ, Ol EzOYZIOAOTHMENOI ZYNEPIATEZ, Ol ANTPINMPOZQrOI
‘H Ol EPFAZOMENOI THX AEN TIPOBAINOYN ZzE KAMIA AHAQZH H EITYHZIH
OMOIOYAHMNOTE EIAOYZ, PHTH H ZIQMNHPH, ZE *XEZH ME TOYZ MNMAPONTEZ OPOYZ
XPHZHX 'H ME TO SWAROVSKI CLUB 'H ME OMNOIAAHIMOTE EMIBPABEYZH 'H MPONOMIO
MOY ZYNAEONTAI ME AYTA, ZYMNEPIAAMBANOMENQN ENAEIKTIKA, TON EITYHZEQN
EMMNOPEYZIMOTHTAZ, MH TMAPABIAXHX 'H KATAAAHAOTHTAXZ TIA XYTKEKPIMENO
ZKOMO, EKTOZ AMNO THN MEPINTQZH NMOY Ol EN AOI'Q AHAQZEIX KAl ETTYHZEIZ AEN
EINAI AYNATON NA AMOKAEIZTOYN BAZEI NOMOOGEZIAZ.

7.4. 01 mapovteg Opol xprRong kai 6Aeg ol VOuIKEG oxéoelg avapyeoa ot SWAROVSKI kal e0dg o€
oxéon pe Tnv 1816TNTa p€Aoug Tou Swarovski Club 6a uttékeIvTal 0Toug vOUOUG TTou I0XU0UV OTNV
£0pa ™G SWAROVSKI. Omroladfmote vouikr) dla@opd 6a UTTOKEITAI OTNV ATTOKAEIOTIKN
Oikalodoaia TnG TOANG 61Tou BpiokeTtal n €dpa Tng SWAROVSKI.



MNa epwTAOEIG, aTTOpieg Kal OToIXEIa ETMIKOIVWViag avaTpégte aTo apbpo 1.1.



NAPAPTHMA
EMIBPABEYZEIZ SWAROVSKI CLUB - 1oxUouv a1mé 1n lavouapiou 2020

ATmokTnon movTwy yia aAAayn Babuidag

O1 EmBpaBeuoeig Swarovski Club mpoodiopifovTal pe BAon TNV KATWTATN Ao ayOopwV TTOU CUYKEVTPWVETAI
MEow Twv ayopwv oag («Katwtarn a&ia»). H «ayopd» yia tnv améktnon EmpBpaBevoswv Swarovski Club
TpayuaToTrolEiTal KABE @Oopd TTOU XPNOIYOTIOIEITE TOV EVEPYOTTOINUEVO, KATAXWPIOUEVO apPIOPO PEAOUG
Swarovski Club ota KaraoTpaTta TTou CUUPETEXOUV 0T XWPa SIaPOVAG 6TTou N 1810TNTa HEAOUG OaG Eival
£€YKUpPN. ZTIG ayopég TTou e&aipolvTal atmod Tnv KatwTtartn aia cuykataAéyovTal ol EAG: ageooudp (TTpoidvTa
@povTidag Kal kabapiopouU), avTaAAOGKTIKE, UTTNPETIEG ETTIOKEURG, ayopd Kal €Eapylpwan dwpoKapTwy,
ayopég TTOU TTPOYMOTOTTOINONKAV O€ XWPEG €KTOG TNG XWPOAG OIOUOVIG TTOU £XETE KATAXWPEICEI Kal Ol
ETTIOTPOPEG.

O1 EmBpapetoeig Swarovski Club mrepiAapfBavouv Tpeig (3) Babuideg avaAoya pe Tnv Katwrtarn agia mou
OUYKEVTPWVETE GTOV Aoyapiaoud oag. Me Tnv eyypagr oto Swarovski Club, kataxwpifeote autéopara oTig
EmBpaBetoeig Swarovski Club otn «XdAkivn» Badpuida. Edv EodéweTe TOUAGxIoTOV Blakdaia eupw (200 €)
oe diaoTnua dwdeka (12) pynvwv atd TNV nuepopnvia eyypa@nig Ba TTPOXWPNOETE OTNV «ACNHEVIO»
BoBuida. Eav EodéweTe TouAdxioTov Trevrakooia eupw (500 €) oe didaTnua dwdeka (12) uynvwv amo Tnv
nuepounvia avaBabuiong cag Ba Tpoxwpnoete oTn «Xpuor» Badbpida.

ATI6 Tn OTIYURA TTOU GTAVETE 0€ pIa BaBuida, Ba Tmapapeivere e auThyv yia dwdeka (12) diadoxikoUg PAVEG.
MeTd Toug dwdeka (12) prveg, Ba TpéTrel va EodEWeTe TO TTOCO TTOU AVTIGTOIXEl 0TNV KatwTaTtn agia yia n
OuyKekpIyévn Pabpuida Trpokeiyévou va TTAnpoite TAAI TIG TTPOUTTOBECEIC KAl va TTAPAUEIVETE aTnV idla
BoBuida. Edv dev odéweTe TO TTOGO TTOU avTIoTOIXEI OTNV KatwTartn agia yia kaBe diadoxikoug dwdeka (12)
MAVEG, N kaTdoTaon Baduidag cag Ba TpotroTToinBei avaAloya.

Edv emoTpéweTe OTTOIOOATIOTE PEPOG PIAG ayopdg, To TTood ayopdg yia Ta €idn TTou emoTpépovTal Ba
apaipebei amd tnv Karwrtatn afia mou €xel ouykevTpwBei aTov Aoyaplacpd oag Swarovski Club kai n
Babuida cag Ba TpotroTTOINBEi avaloya.

A@ouU @TdoeTe o€ éva opiopévo emiedo oto Swarovski Club, Ba AdBeTe Ta TTpovopia TTOU OXETICOvVTal PE
auTo TO €TTITTESO KATA TN oUYKeKpIuévn Trepiodo yia dwdeka (12) unveg. Emiong, Ba AdBete pia emPBpafeuan
BaBuidag, TTou TTpOTPEPETAI Hia @OPA, TNV OTTOIa UTTOPEITE VO XPNOIYOTIOINCETE Eavd yia va AGBETE KI GAAN
empBpdaBeuon petad amo dwdeka (12) prveg.

Mtropeite va TTpoBAAAETE Kal va TTapakoAouBeite Tig Babuideg oag, To UTTOAOITTO TTOVTWY Kal Ta diabéoiya
Tpovouia Kal eMRpapevaelg otnv Tomobeoia www.swarovski.com/club. H SWAROVSKI em@uAdooeTal Tou
OIKAIWMATOG va TTPoCBETEl, va aAAdleEl, va TPOTTOTTOIEl, va TTEPIOPICEl 1] VO OKUPWVEI KAOVOVEG, KAVOVIOUOUG,
empBpapevoeig, emimeda empBpdBeuong, TPoOvOoula TTOU oxeTiCovial pe Pabpideg A/kal TpolTobéoeig
KAaTtaAANAGTNTAG yia TO TTPOYPAUUA KATA TNV ATTOKAEIOTIKH OIOKPITIKI) EUXEPEIA TNG PE 1 XwPig €1doTToinON.
AuTo ptropei va mepiAapBavel Tnv aténon Twv emmmédwy 1 TNG Katwrarng agiag Tou atraiTeital yia yia
empBpdapeucn, TNV allayn emPBpafBeloewy, TNV aAAay TwWV KATAOTNUATWY TIOU CUMMETEXOUV R TNV
Kardpynon OTTOIOUBATIOTE TIpovopdiou. AuTd pTTopeEl va odnynRcel o€ pn O1aBeciudTNTA OPICHEVWY
emBpaBeloewy.

XdaAkivn Aonuévia Xpuon
Néa yia Taoe€Ig Kal OTUA | v v v
ouAAoyng
MpookARCEIg og | v v v
TTPOTTWARCEIG
Koutévi yeveBAiwv pe | v v v
EKTTTWON 15%
(loxtouv  6pol Kal
TTpoUTT0BEoEIQ)
Mpéopaon oe¢ v v
QATTOKAEIOTIKA
KOounuaTa
ExénAwoeig VIP v v




Awpedv Tapadoaon pe v 4

atrAo Taxudpoucio

(61TOU 10X UEN)

EmBpdaBeuon Koutrovi ue | Awpo Xpuong

Babuidag

ékmmTwon  20%
(loxuouv  opol
Kal

TpoUToBEacig)




